
OBJECTIVE
Empower Branson’s attractions with cost-effective, co-op 

marketing solutions that expand reach, drive visitation and deliver 
measurable ROI — while eliminating agency commissions or 

retainers.

STRATEGY
Gray partnered with the Branson CVB to launch a multi-platform 

co-op campaign backed by a 1:1 match from the CVB. The 
initiative began with in-person and virtual seminars to educate 
the tourism community, followed by one-on-one consultations 
with each participating attraction. Customized, multi-platform 

strategies were built for every partner, supported by video 
content production (:15/:30 spots) and live dashboards for 

transparent performance tracking.

RESULT
Strong positive response from the tourism community, many of 
whom had previously only accessed limited paid search options.

Attractions gained personalized campaigns, tailored media 
strategies and measurable dashboards.

The CVB now benefits from a roll-up dashboard offering a 
complete analysis of campaign performance, while each business 

has access to individual campaign results.




